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David Marshall:
To my loving wife Sally
Sean Redmond:
ChowMo-wan: In the old days, if someone had a secret they didn’t want to share…you
know what they did?
Ah Ping: I have no idea.
Chow Mo-wan: They went up a mountain, found a tree, carved a hole in it, and
whispered the secret into the hole. Then they covered it with mud and left the secret
there forever.
From In the Mood for Love (dir. Wong Kar-wai, 2000)
To my beautiful starry eyed children, Josh, Caitlin, Erin, Dylan and Cael
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